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ENIXEIPHZIAKO NMPONrPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

- Epyaneiobnkn
] AVIayWwVIOTIKOTNTAs

[NA MIKPEZ & NMOAY MIKPEZ ENIXEIPHZEIZ

H emixeipnon XarfnoTtuAilavakng I. & ZIA E.E. nou €dpevsel oTnVv nepipépeia ATTIKAC. €vrTaxdOnke ortn Opdon
«EpyaAegiobnkn AvTaywvioTikOoTnTac» npolnoAoyiopou 400 ekar. Eupw. H Opdon oTtoxevel otn BeATiwon TNG
avTaywvioTIKOTNTAG TWV HIKPWV KAl MOAU HIKPWV EMIXEIPNOEWY, ENEVOUOVTAC OTOV NAPAYWYIKO EKOUYXPOVIOUO TOUG,
TNV UI0BETNON CUCTNNATWY Tunonoinong & nioTonoinong, kKabwg kai g€ branding kal yngiakn npoBoAn.

O ouvoAIkoc npoUnoAoyiopoc Tne enevduong eival 200.000 € ek Twv onoiwv n dnuooia danavn avepxeral o 100.000
€ kar ouyyxpnuartodoTeiTal and Tnv EAAGda kai To Eupwnaikd Tapeio Mepipepeiakne AvanTtuéne TnG Eupwnaikng
'Evwong.

To enIXEIPNHATIKO OXEDIO NOU EYKPIONKE NPog XpnHaTodoTnon kail uAonoisgital, nepiAagpavel enevoUOoEIG
OTIG NAPAKATW KATNYOPIEG:

v Mnxavnuata — EEonAiouog

v MioTonoinon MpoidvTwyv — YAnpeoiwv — Aladikaoiwyv

v Zuokeuaoia - ETiketa - Branding

v Wnoiakn MpofoAn

v MeTa@opika peoa

v MIoBoAoyIkO kKOOTOG epyalopevmwy (VEO Npoowmniko)

ME£o® TNG CUHHETOXNG OTN ApAon, N eEnIXEipnon NETUXE:

v BEATIwON TNG avTaywvIoTIKOTNTAG TNG

v au&non Tng kepdogopiag TNG

v/ gvioxuon TnG eEWOTPEPEIAC

v/ ENEKTAON TNG Ayopdac WE Tn Npoobnkn VEWV NPoiovTwyv & unnpecinv
v €Eao@AAion uwnAOTEPNC NOIOTNTAG NPOIOVTA & UMNPEDIEC

v/ au&non TnG napaywyikotntac & BeATiwon AsIToupyikwy d1adIkaoiwv

v/ gvioxuaon TnG eNiXEIpNUATIKOTNTAG

Me Tn oupBoAn Tou EMAVEK evioxUBnke n €nixeipnon ano®&EpovTac opeAN OTNV AVTAYWVIOTIKOTNTA TNG XWPAG Kabwg

KAl TNV TOMIKN OIKOVOWia.
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EIAIKH TPAMMATEIA AIAXEIPIZHZ

Eupwnaiki ‘Evwon NPOrPAMMATQN ETIA, TZ & EKT avantu§n - epyacia - aAAnAeyyun

S . EIAIKH YMHPEZIAAIAXEIPIZHZ EMAVEK
Eupwnaiko Tapelo
MNepipepetaknig Avantuéng

Me th ouyxpnuatodotnon tns EAAAdas kai tns Eupwnaikns Evwons



	Διαφάνεια 1

